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ﬂ?;l\ A LIFT in the Rght Direction

Seasons Greetings from the Executive Director

I don’t know how it happened, but it’s that time of year again. It sort of sneaks up on
us when we’re paying attention to other things, causing us to scurry around like
frenzied squirrels before a snowstorm at the last minute. Most of us think of the
Holidays as a joyous time for celebration with family and friends, a time of deep
religious significance for many. If 2009 was a rough year for you, as it was for many,
cling to the small blessings. Whatever your tradition or inclination, I hope you find a
sense of peace this season.

Here at LIFT, we feel blessed for many reasons. In July, we attained the milestone of
the agency’s 15" Anniversary. We did not celebrate with an open house or party—
our “celebration” was a deep sigh of relief and a sense of simple gratitude to have
survived the prolonged budget struggles more or less intact. The staff, Board, and I
are deeply grateful to those of you who sang our praises to the legislature, and to the
legislators who supported our funding. We have no illusions that the economic hard
times for this and many other agencies are all behind us, but we’re happy to still be
here.

We have learned much over the last year, and foremost, is the fact that our world is
changing rapidly, and not all of the changes are for the good. LIFT is making
adjustments to roll with these changes so that the changes don’t roll over us. One
symbolic change has already taken place—we have a new logo. If it looks vaguely
familiar, it is! We adapted it from the logo designed for us as an inkind (free) service
by ThoughtFormDesign in Pittsburgh for the “You Can Do It, Too!” conference a few
years ago. To me, it symbolizes the possibilities that comes with struggle, growth and
hope for the future.

There will be many struggles ahead, but LIFT will greet them as we always have: head
on and with a great sense of hope. We will continue to provide the best services we can
for our consumers, though future funding cuts may necessitate changes in the way we
deliver those services. We’ll cross all those bridges as we come to them.

For now, we wish you all the best for a happy and healthy Holiday Season







